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Abstract

Teaching English for students of non-English department is often challenging,
especially when most of the students have low English competence. This study
aims to propose a method called Translatonomics to teach English for Economics
through translation practice to encourage the students to understand English
contextually. The participants are 25 students of Management and 25 students of
Accounting study program. The research was conducted firstly to identify the
ability of the students to understand English text about Economics and translate it
into Bahasa Indonesia, then to introduce contextual translation from translating
simple sentences, short paragraphs, and text. The analysis showed that most
students still have high dependency on instant translation such as Google Translate
and do not try to relate the context as they do not understand the text. Therefore, it
is important to encourage the students to understand the text contextually and one
of the ways is through translation practice. In teaching translation, it was started
from translating simple sentences, translating short paragraphs, and translating
texts. The students were encouraged to understand and to translate Economics
texts contextually from English into Bahasa Indonesia and to minimize their
dependency on instant translation tools such as Google Translate.

Keywords: English for Economics, translation practice, contextual translation

Introduction

As an international language, English has a very important role for
international business. The increasing importance of English as an international
language has resulted in the expansion of one particular aspect of English
Language Teaching, namely the teaching of English for Specific Purposes
(Popescu, 2014). ESP accommodates the use of English in many fields, including

academic and/or professional needs. An ESP course, in this case English for
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Economics, may emphasize the development skill of Economics students to
prepare them to work in related profession. In faculty of Economics, English
course is known as English for Economics; others may call it Business English.
Teaching English for students of non-English department needs some
comprehensive studies to meet the requirements and to fulfill the objectives of the
learning activity. Tarone (in Song, 2012) suggested that second language learners
have a series of overlapping mental grammar which correspond to different
contexts in which the second language is used. Moreover, Popescu (2014) stated
that the acquisition of specific vocabulary in a foreign language by students is
often slow, discouraging and even frustrating. Therefore, the teacher who works
with students in economics has to perform a thorough analysis of his/her students
in order to get to know them better.

In teaching English for Economics students, the researcher identifies some
problems occurred. Firstly, the materials for English for Economics are still
overlapped with General English or even Basic English. As stated before, English
for Economics belongs to English for Specific Purpose which is different from
General English. It should be more specific to teach English for the use of
Economics science. Secondly, the English competency of the students is still low.
This can be a problem as when most of the students have not understood Basic
English yet, the lecturer has to begin the lesson from basic. In learning English,
most students have high dependency on Google Translate whenever they find
difficulty, for example in writing English sentence. As the result, they only know
the words meaning literally, and when they have to write or translate English
sentence, they would be grammatically and contextually inappropriate. As a
matter of fact, ESP combines subject matter and English language teaching
(Syaripah, 2014). The students are expected to be able to apply the English lesson
into their field of study, especially in Economics science.

Teaching English for students of non-English department is often
challenging, especially when most of the students have low English competence.
In this study, the researcher would like share some experience in teaching English
for Economics students, especially with low competence of English. This paper
aims to propose an approach called Translatonomics to teach English for
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Economics through translation practice to encourage the students to understand
English contextually. Translatonomics is a concept of integrating translation
studies in teaching English for Economics to higher education students. It is an
approach which focused on teaching English for Economics students based on
translation practice and aimed to optimize students’ translation skill. In
Translatonomics, students are guided to be skillful in translating specific texts
related to Economics. The first step to apply Translatonomics is introducing
translation studies to the students before going to translation practice. This step
covers some translation theories, including definition and kinds of translation,

translation process, and strategies for contextual translation.

Review of literature
ESP in english for economics context

Business English is defined as a part of English for Specific Purposes and can
be considered a specialism within English language learning and teaching (Johan,
2014). In teaching English as a foreign language (EFL) the share of teaching and
learning it for various professional purposes is steadily growing (Graddol in
Tarnopolsky and Vysselko, 2014). Indeed, many language learners experience
difficulties at the beginning stages, and they must adapt quickly to the learning
context in order to succeed in their academic study. There are some problems
being notified, such as language shock, culture shock, lack of study skills and
proficiency, and so forth (Marr and Sakhtivel in Mehregan and Saresht, 2014).
Therefore, ESP plays an essential role that ESP teachers should find more
efficient method to accomplish the objective of learning. The four skills of
language would be also essential in the social and academic life of international
learners (Robertson, Line, Jones, and Thomas in Mehregan and Saresht, ibid).

Most ESP practitioners are aware that ESP teaching implies not only constant
search for up-to-date authentic professionally-oriented materials to be presented
and practiced in class, but also great readiness to bring innovations in the
classroom in respect to teaching methods and activities which will prove to be
more efficient for achieving success in the learning process and the learning
outcomes (Milosevic, 2014). Moreover, Milosevic (ibid.) added that the main
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mission behind the constructivist approach in ESP teaching is first and foremost to
enable students to develop their professional communication skills in the target
language as communication skills are essential for success in academic studies
and the workplace (Taha and El-Sakran, 2014).

From the explanations above, it can be concluded that teaching English for
Economics students is focused on the use of English in Economic context and to
meet the professional purposes. The teacher or lecturer should find an efficient
method to overcome the problems that may arise in teaching English for non-
English students, to accomplish the objective of learning, and to achieve success

in the learning process and outcomes.

Translation in ESP

One of the ways to teach English for students of non-English department is
through translation practice. This can be useful for the students to get some
knowledge about the field of the study and improve their practical skills. Some
studies have been conducted to integrate ESP and translation practice. Velasco-
Sacristan (2009) studied translation approach to metaphor teaching in the LSP
classroom by sampling exercises from Business English syllabus and suggested
that translation can constitute valuable pedagogical and communicative means to
teach metaphorical concepts and expressions to L2 learners of professional
discourses.

Another study by Leonardi (2009) focused on the role of translation in
Business English teaching. She argued that the use of translation in ESP classes
can be very useful and comprehensive approach to language learning and at the
same time can be used to practice only one or two language skills. Benabdallah
(2013) also discussed teaching ESP through translation to shed some fresh lights
on the underlying significance of making the ESP learners acknowledge with the
appropriate usage of specialized terms for reading disciplinary-based texts in
general and enhancing communicative competence in particular.

Introduction to translation is essential for non-English Department students to
set their mind that translating is not only replacing words into a different

language; it is a process of meaning transferring from one language (source
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language) into another language (target language) contextually. Therefore,
translation is textual and contextual matters that cannot be seen literally.
Translatonomics is a concept of combining translation studies in teaching English
for Economics to higher education students. It is an approach which focused on
teaching English for Economics students based on translation practice and aimed
to optimize students’ translation skill. In Translatonomics, students are guided to
be skillful in translating specific texts related to Economics. Translatonomics is a
proper method for English lecturers who teach students of non-English
Department, in this case Economics students with low competence in English.

The first step to apply Translatonomics is introducing translation studies to
the students before going to translation practice. This step covers some translation
theories, including definition and kinds of translation, translation process, and
strategies for contextual translation. Introduction to translation is essential for
non-English Department students to set their mind that translating is not only
replacing words into a different language; it is a process of meaning transferring
from one language (source language) into another language (target language)
contextually. Therefore, translation is textual and contextual matters that cannot

be seen literally.

Research method

This study is qualitative descriptive research to identify the translation quality
of Economics students and to design the material in teaching English for
Economics students using translation practice. The process of qualitative research
involves emerging questions and procedures, data typically collected in the
participant’s setting, data analysis inductively building from particulars to general
themes, and the researcher making interpretations of the meaning of the data
(Creswell, 2014). In the process of designing Translatonomics, the researcher first
observed the English competence of the students to obtain the information. The
study was conducted at Universitas Bina Bangsa located in Serang, Banten
province. The location was chosen because it is the place where the researcher
works as lecturer and recognizes the situation and the condition related to the
ability and the needs of English teaching and learning. The English for Economics
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course offered in the second semester served as the study. In this research, the
participants are 25 students of Management study program and 25 students of
Accounting study program.

In qualitative research, the inquirer analyzes words or images (Creswell,
2012). In this research, the data were collected through the translation practice
using Economics texts from English into Bahasa Indonesia. The test was
conducted to explain the students’ ability in translating text from English into
Bahasa Indonesia. The translation works were measured from two aspects i.e.
accuracy and acceptability. After the texts were analyzed, the researcher drafted
the material to teach English for Economics using translation practice approach

referred to the result of the translation test.

Findings and discussion
Translation strategy applied by the students

The term ‘strategy’ connotes a teleological course of action undertaken to
achieve a particular goal in an optimal way (Inghilleri, 2009). Baker (2005)
explained that translation strategy is related to finding the equivalence at word
level and the equivalence above word level. Based on the analysis, most students
tend to literally translate the economics texts from English to Bahasa Indonesia,
word by word. They prefer to use more general words and loan words with
explanation. During the translation process, dictionary is an essential tool for the
references to find out the words meaning—the economics terms—and to find the
equivalence terms in Bahasa Indonesia. Both management and accounting
students rely on bilingual dictionary; either it is conventional dictionary or
translation tool such as Google Translate.

Besides bilingual dictionary, the researcher found that the students often ask
their friends or copy their classmates’ works. It is due to their lack of confidence
about their translation works, so they need to check their friends’ to have ‘the
same perception’. The results show that the students cannot understand the
English text and unable to translate it into Bahasa Indonesia properly as they have
high dependency on Google Translate and never re-check the translation they

made to make sure it is grammatically correct.
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Translation quality

In this research, the translation quality is measured from two aspects:
accuracy and acceptability. In terms of accuracy, the translation quality of
Management students show that 10 (ten) students produce not accurate
translation, 9 (nine) students produce less accurate translation, and 6 (six) students
produce accurate translation. Meanwhile, the Accounting students show that 4
(four) students produce not accurate translation and 21 (twenty one) students
produce less accurate translation. None of the students produce accurate
translation.

In terms of acceptability, the translation quality of Management students
show that 15 (fifteen) students produce not acceptable translation and 10 (ten)
students produce less acceptable translation. None of the students produce
acceptable translation. Meanwhile, the result of the Accounting students show that
4 (four) students produce not acceptable translation and 21 (twenty one) students
produce less acceptable translation. None of the students produce acceptable
translation.

The recapitulation of the translation quality of Management and Accounting

students are respectively presented in the following tables:

Table 1. Recapitulation of the Translation Quality of Management Students

DATA | SCORE | ACCURACY | SCORE | ACCEPTABILITY
MA 01 3 High 2 Medium
MA 02 2 Medium 2 Medium
MA 03 2 Medium 1 Low
MA 04 2 Medium 1 Low
MA 05 2 Medium 1 Low
MA 06 1 Low 1 Low
MA 07 1 Low 1 Low
MA 08 1 Low 1 Low
MA 09 1 Low 1 Low
MA 10 3 High 2 Medium
MA 11 2 Medium 2 Medium
MA 12 2 Medium 2 Medium
MA 13 1 Low 1 Low
MA 14 1 Low 1 Low
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MA 15 1 Low 1 Low
MA 16 1 Low 1 Low
MA 17 1 Low 1 Low
MA 18 1 Low 1 Low
MA 19 3 High 2 Medium
MA 20 2 Medium 1 Low
MA 21 2 Medium 2 Medium
MA 22 2 Medium 1 Low
MA 23 3 High 2 Medium
MA 24 3 High 2 Medium
MA 25 3 High 2 Medium
High: 6 High: 0
RECAP | 1,84 | Medium:9 1,4 Medium: 10
Low: 10 Low: 15

The results in Table 1 show that the translation ability of students from
Management Department is still low. Meanwhile, the translation ability of
students from Accounting Department is on the medium range (shown in Table
2).

Table 2. Recapitulation of the Translation Quality of Accounting Students

DATA | SCORE | ACCURACY | SCORE | ACCEPTABILITY
AK 01 2 Medium 2 Medium
AK 02 2 Medium 2 Medium
AK 03 2 Medium 2 Medium
AK 04 2 Medium 2 Medium
AK 05 2 Medium 2 Medium
AK 06 2 Medium 2 Medium
AK 07 2 Medium 2 Medium
AK 08 2 Medium 2 Medium
AK 09 2 Medium 2 Medium
AK 10 2 Medium 2 Medium
AK 11 2 Medium 2 Medium
AK 12 2 Medium 2 Medium
AK 13 2 Medium 2 Medium
AK 14 2 Medium 2 Medium
AK 15 2 Medium 2 Medium
AK 16 2 Medium 2 Medium
AK 17 2 Medium 2 Medium
AK 18 2 Medium 2 Medium
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AK 19 1 Low 1 Low
AK 20 1 Low 1 Low
AK 21 1 Low 1 Low
AK 22 2 Medium 2 Medium
AK 23 1 Low 1 Low
AK 24 2 Medium 2 Medium
AK 25 2 Medium 2 Medium
High: 0 High: 0
RECAP | 1,84 | Medium:21 1,84 | Medium: 21
Low: 4 Low: 4

Teaching english for economics using translation approach

After observing the students for one semester, the researcher decided to try to
teach English for Economics using translation approach. It aims to get the
students understand English text and translate it into Bahasa Indonesia without
relying too much on instant translation tools such as Google Translate. It should
be considered that in translating into the target language, acceptability is
important. Acceptability means that the translation must be acceptable in the
grammatical rules of the target language.

As it has been explained, Translatonomics focused on teaching English for
Economics students based on translation practice and aimed to optimize students’
translation skill. Once the students have adequate translation theories, they are
ready to bring the theories into practice. In translation practice section, students
are encouraged to translate English texts. The translation practice section is
divided into three parts: translating simple sentences, translating short paragraphs,
and translating texts. On the first part, students are encouraged to translate English
simple sentences about Economics. Then, on the second part, students are
encouraged to translate English short paragraphs extracted from Economics texts.
Finally, on the third part, students are encouraged to translate some Economics
texts.

Each topic in translation practice section has three subject focuses:
vocabulary/ terminology, comprehension (finding the equivalence), and
translating. When the students are about to translate a text, they have to analyze it

by recognizing the specific vocabularies or terminologies and finding the
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equivalent terms in the target language. After they understand the source text, they
are able to translate it into the target language; in this case from English into
Bahasa Indonesia. In presenting the stages of the Translatonomics, the researcher

captured some extracts from the module draft for the translation practice.

Translating simple sentences

The approach is started from translating simple sentences. In this part, there
are twenty simple sentences related to Economics which are divided into four
topics. It aims to introduce some terminologies of Economics and to guide
contextual translation practice through short sentences about Economics. The

practice of this section is presented as follows:

Topic 1: Economics in the Modern World

1) Spending only the money that you really have is just basic economics

2) Economics is a really popular subject to study at university

3) Development economics examines how investment might help countries to plan sustainable growth
4) The ideas of "supplv’ and ‘demand’ are basic principles of economics

5) The economics of reducing govemment borrowing are extremely complicated

Topic 2: Economics and Technology

1) People may resist new technology if it threatens their jobs

2) The introduction of new technology may be expensive to introduce
3) The skills gap becomes wider when only some people leam new skills
4) The new technology may not work well if the infrastructure is poor

5) Technology gives govemments more information to compete for trade and development

Topic 3: The Economics of Agriculture

1) Rice may be traded in some national South East Asian markets.

2) Milk is virtually impossible to trade intemationally as so many production factors are involved.
3) Some countries have high technology for pasteurizing or homogenizing milk, others do not.

4) Human staple food include milk, wheat, rice, meat (beef) and, for developed countries, sugar.

53) Formillions of people worldwide, rice is an essential food which they eat every day.

Topic 4: Market Economies

1) A market is where goods and services are traded.

2) There is a lot variation in prices according to supply.

3) Prices vary according to supply.

4) Traders may change prices according to the availability of products.

3) If consumers cannot find exactly the product they want, they might choose a substitute.

Figure 1. Design for Translating Simple Sentences

Translating short paragraphs
After the students are able to translate simple sentences, then they will learn

to translate short paragraphs. In this part, there are five short paragraphs related to
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Economics which are divided into five topics. It aims to teach the students how to
arrange the sentences into a good paragraph and to guide contextual translation
practice through short paragraphs about Economics. The practice of this section is

presented as follows:

Topic 1: Producs
A product s mrything that cam be offered 10 & noarket S might sansfy 3 want or sead This meass than ssevices. Joinure activities, paopis,
places md copmintons can a0 e conndered m prodocts Moot masufactizens divide Bee products 100 product lines—group of clowely

relatad products, sold 1o the sanie outlon

Topic I: Mamagement

Masagement 3 suportant. The wiceess o fallae of buihess Oraniaation:, goversmen! inatinitions and pubiic secinr services, volusmary
el noe-peafit CZAniZANons, SpOMs teems ind 50 en, aften depestds on e qualiny of theyr munagen The vk of 2 munager can be drded @i
five taske. pluming (settag ofwectives), orgmizing integratng (motivating and commumictig), measang pecformonce. and developing

people

Topic 3: Acceunting
Accourtasg » frequently called the “luguage of busioow™ becwse of it Wbty © cmmumscee Gamcisl mfennshon sboul =
orgasization Vieloss stereited pietsss, uch o managens, poteutial invedors, cradinoes, and the poversment Sepend 00 4 cosspanmy & scoounting

svstemn %0 belp them make informed finanoal deasnicas. An effective accounting svstems, thevefore, must mciude accurate collectmg, recocdmg,

clwmfring summarizing, mterpreting. 2nd reporteg of mformation on the fizancial status of an ergaizacon

Topic & Advertising

Advertuing mforms coaszmers about the existence mad benefits of products and services, and mtempty 10 persaade them to tuy such
PrOGUCT O servetes MouT companies Use Adveriseg agencies 90 prodode their advertising for them Advernsing & wadely comiderad 10 be
siscana foe lumching oew cotmimer prodocts Combiosd with sales peomotiong such & free samples price sreduotions and compatitioss

advestiring may penerate the imtial trial of 3 pew product

Tepic §: Company
Experts are fozecuibag that in the futire compamies Wil use the iternet aod the “Wiktinossics peinciple (from wiki the Hawaiian word for

quick’, and ecopoenics). This mieans collaboratmg wilh people cutside the tradtsonal corpocste strocmure, letting people xownd the wosrld
COOperaIe 30 LMPCOVE AN Operanoa o solve a problem, and paying them foc their 38025 Thus is an exrenmoa of e wend of ostsourcng In ocher

waords, compames will 20 longer peed %o get al) thew knowladge Bom (her own full-time emplovees

Figure 2. Design for Translating Short Paragraphs

Translating Texts

The last step is translating the texts. It is hoped that the students already have
translation knowledge and skill and ready to translate the texts. In this part, there
are five texts related to Economics which are divided into five topics. It aims to
teach the students how to arrange the sentences into good paragraphs which
constitute the whole text and to guide contextual translation practice through short

paragraphs about Economics. The practice of this section is presented as follows:
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Topic 1: Meaey and It's Fanction

Maoney, the madran of exchage, 13 used 1 cne-talf of simost alt ex-changes Workers exchange laboe services for moaey. Pecple buy or
sell goods m exchange for money. Money 1 the madium through whach pacple exchange goods sad services To see that socwety besefits from
meditm of exchange. imagine a barter v A barter S oo medium of exch Goods are traded duwectly or meapped for other
goods. In 3 Beeter acouomy, the seller and e buyer sach st want sonetiing Do other 2as o offer. Each person is ssmaltmesosly 3 sler and
2 boyer There has to be a dovble comnidence of wams. Trading is very expensive in 2 barter ecomomy. People must spend a Jot of tme and
effoct finSag others with whom they tan make mimaally sstisfactoey svape

The we of moaey -ty Y penenally pead m pas for goods, services, and 4t¢ -makes the rading process siapier and
more effiient. The unit of accout 15 the umit m which prces are quoted nd accounts are kept. In Britam prices are quoted m pounds steriang; @
Amterica m deflars. Tt i wually convernent 10 me Se s i wineh the mednam of exchange 1 measured a e unit of account a well,
However there we excepticns Durmng the rapid German infistion of 1922-23 when geices in marks were changng very quickly, German
shopkeepers found it ooer comvenisut 10 wie dollary &5 R Wit of accomnt Prices were quoted in dollars sven Though parment was made
marks, the Germam madium of exchange.

Money 15 & soce of value became 1t can be used to make prochases i the fiuture. To be scoepted m exchange, momey ki t be & store of
value. Nobody would accept money a5 payment for goods mpplisd 10day of the money was gong 10 be workless uhen they wsed w0 buy goods
with it tomocrow.  But money i3 neither the culy noe necessanly the best store of value. Houses, samp collections, and miterest-bearmyg banic
scoounty all serve & moves of valee. Sunce money pays no twherest and its real purchasmg power 1 eroded by mflaton, Sere e almon ootamiy
better ways to store value. Finally, money serves as o standard of deferred prvawest or & umt of account over time.

Tople 2: S

Meaopoly is the of pure competition and has the following characterimics: (1) the markst comsists of 3 smgle seller; (2 the
seller sells 2 produrt for which these are 10 close substitutes; (3} there are barrers to exory that peeyent competsions from sntenmg the markes,
w0 (4) the seller can coutrol e price of his or bee product. Mooopoly disadvantages include the followmg: (1) 2 monepolist chasges & higher
price and prodoces ks ouTpun tha & perfacty competitive Girm, (2) aiocanom 5 ineffcien) because e mosopolin produces less
than If competisyes exisied, (3) swonopoly produces kigher joag-run profits than If competitson exsted mad (4) monopoly aniders incodme
froms COUSUMATS 1O PEOBLCETS 10 3 Sradner depres than undey compesnion

Anhough few mdusines are controlled by 3 angle fm mam industries in the Unad States ace domumated by 2 few gane fims. Sactia
market structure is known a5 oligopoly, mad 1t s the market stractore under which most large corp operame. Ofigopoly has the followmg
charactenstics: (1) a few sellers, (2) substastul bamers to entry, (1) d oo diffe po and (4) ssbstantiai non-peice
competitiom Non-geice competinon melades advertising. packaging. peodoct deveiopment, bemer quaiaty. and benes service  Under imperfect

mpetmion, fiems may compete 00 each other UMY ROO-Price COMPETmion, rathsr Than poice (OMPLTNN.

Monopolistic competsion 16 3 madket soructure that 4 charactenized by (1) masy sellers (2) differsunated products; (3) noo-peiwe
competion: (4) relatsvely eaoy eotry and exet It 2as similanitees 30 both pure comp md oligopoly. Momeg p 15 semslar to
pure competmion m the sexse that there are mamy sellers and no sirong barmers to extry.  Firms can emter and leave markees on 2 regular basis
md, mésed, do o The amount of money requeed & go mto bu s ly small, and there are few go qul 'l
those wishing to ester 3 market In addition, sach s=ller controts such 2 small share of the mariet that each believes that 2ox or her actoas will
bring oo from coesp Unlike pce comip h A ol i L] d by product duffererciancs and
noD-Price comp The latrex effoets o p d o buy & parmculas produce for seasoms ochey than price. In fact, peoduct
difte and noe-pe e the most (up ol e gy p g {roem pure comp

. 4

Fams 2 in markees d by ¥ do tung m an effort to coavince consumers that their

b 3 xnp

products see bemer than those of eir Sostpeniton

123

Topic 3: Sapply 3ad Demand

The terms sipply aad demuand sefer to the behavior of people a5 ey intersct with ctte another = markets. A markes i defined 25 an
mstitution o¢ mechanizm whach brmgs togecher buyes: - & des’ ad seliers ~"“suppliers”. Demand 135 the amoust of the pood that buyers are
willing and able to purchase. What factors determine fae damand for any good®

The quantity dessanded 1325 a5 e price 11585 and nses &5 e peice falls, 50 the quannity |5 neganvely relaed 1o the price. The relasioaship

price and g y d dad 15 prue for most poods m the sconomy md, 10 fict, & 50 pervasive San ecomomists <ail it the law of
demand: other things aqual {ceteris paribus m Latin), when the price of 2 good rises, the quannty demanded of e good falls.

A lowes incoene means that you have l2ss 0 spend m total s0 You would have 10 spend Jess on some — and probably most-goods. If the
demand for a good falls when mcome faliz, the good is called 2 normal good. Not it goods are noemal goods. 1f the demand for 2 good rises
whem (nrome falls, the good is called 2 mienor good An exa=ple of a3 mfenior good might be bus nides. As your inzome falls, you are less
[skedy 0 byy & car or ke & 03D, and more Tikely 1o ride the bas

When & fall tn otte prsce of one good rses @ damand for another geod, the two goods are called complements. Complements ase often
pairs of goods thae are used logesher, such a5 gasoline and bl ip and The most determinant of your demand (s
your tames 1f you like ice-cream, you tuy more of it Your expactations about the future may affact your demand for 2 good oF service today
10a.

We zow turn to spply Sat 1 the amouns thae seliers are willing and able to sell What d nes e @ y = cdividual supe
Became the quarenty muppised rises s the peioe nises md falls as the price falls, we syy that the quantiry supphed 15 positrvely related to fhe peice
ofthe good. This el hip price sad quantity supplisd =5 calisd the law of supply: Other things equal. whes e price of 3 good rises
the quantry supphisd of e good &%50 rises

The supply of & good 15 negatively reated 10 the price of the wputs used %0 make the good. By raducing firms’ cois, the advance (n
tachmology raises the sapply of 2 good. The amount of goods you sapply today may depend o your sxpectations of @e future. For exammpie, 1f
you expect The price of goods 1 rase in the faare, you will put some of your current production mto wocage and supply bess 10 te market today. =

Figure 3. Design for Translating Texts
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Conclusion

Most students tend to translate the text literally word by word. In finding the
equivalence of Economics terminologies, the students use more general words for
the terms and loan words (borrowing). It is necessary to teach translation so that
the students will be able to translate contextually. Translatonomics focused on
teaching English for Economics students based on translation practice and aimed
to optimize students’ translation skill. In translation practice section, students are
encouraged to translate English texts. The concept of Translatonomics is designed
to integrate teaching English for Economics students using translation practice

approach.
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